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Sunmount Corp. tames
Lowe’s Motor Speedway

GDOT continues cement
stahilization program



INDUSTRY NEWS

dealers, will host regional seminars in
more than 100 cities across the United
States and Canada.,

Jason Killpack, TPS product market-
ing manager, says, “A Topceon Technology
Roadshow, through videos, informal edu-
cakion sezsions, hands-on demonstrations
and open question-and-answer sessions
can give customers an incredible amount
of useful information in half-a-day.”

A listing of participating cities is
available at www.topconroadshow.com.

TILCOH HEEPS
DRIVERS SAFE

Tilcon Delaware, the area’s larg-
esl paving and construction materials
supplier, recently joined the Delaware

Office of Highway Safety’s Corporate
Qutreach program. The program is
designed to help businesses educate
their employees to reduce traffic crash-
es, injuries and their related costs.

Tilcon's employees travel an average
of more than 1 million miles per year on
Delaware highways on the job. Through
this pragram, Tilcan is providing tools
and information their employees need
to make the roadways safer for them-
selves as well as other drivers.

“A vast majority of our employees
are out on the roads on a daily basis
and with this program they’ll always
have the most up-to-date information
concerning the roadways,” says Tilcon
Community Relations Manager Norene
Brennan.

The Delaware Office of Highway
Safety’s Corporate Outreach program
is targeted to partnering wvith the cor-
porate coinmunity to help save lives

Tilcon provides employees
tools and information to keep
roadways safer.

on Delaware’s roadways through edu-
cation and awareness. As part of the
program, readway safety information
will be regularly distributed to employ-
ees at all Tilcon Delaware locations, as
well as through the Tilcon Delaware
employee newsletter.
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